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Radio news is considered to be a vitally ^©rtmt aspect of mst 
radio stations* formats, Sam recent sti^ies indicate tte inportance 
of news on the radio for listeners, firing the sumner of 197S one 
study fomid ttat 52 percent of all adults turn m their rMios instead 
of imtdiing television (201) or reading a nwspaptr (211) to get their 
first morning news.^ A similar 1974 ^mion Research Coloration poll 
foimd radio to be the primal^ morning news source for 57 percent of 
adults I a 1971 poll showed a corre^ondlng 52 percent* This does not^ 
however, mean that radio is the prtoary overall news source for adults. 
A Roper poll fomid only 23 percent of adults indicate radio as their 
major overall n^s source,** 

Aside fran interiMdia con^arisonSp it is imj^rtant to ask* '*Wiat 
does a listener want from tiie nws listening mqpmrimce^*- Secondly i 
"How can a station progrm news in thB most desir^le form for listen*^ 
ers?*' 

Radio stations p of course , are not identical in their abroach 
and progranmii^ of news. IMs study investigatas several quaitlon areas 

~Sinraary of an pinion neseax^ Cor^ratim mtimdde Mqpla of 2^164 
adult mm ^mm betwim July 11 md August lO^ 1975. BroadMit 
Kiiimgei^t^fliRinearing t Dercmber 197Sp pv 6;^^: ■ \ , ' * • 
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relating to radio news, generated by observation of radio news pro*- 

3 

griming trends across the country, 

1. How taportant is radio news in the radio listening experi* 
ence? Trends i All-news and information formate or extended 
news blocks are continuing (and even picking up enthusiasts) 
on some stations* However, speciality beautiful auslc for- 
mats continue to eschew a strong news coimicment* Overalli 
there is an effort to fit newscasts within the station's 
total forniat~wlth news as an integrated part of the entire 
progranmLing miK« 

2. What reasons contribute to listeners^ favorite radio stations 
for newsi 

3* On what basis do listeners decide whether a radio station is 
doing a good job In giving the news? 

a. How important is coverage of a wide range of subjects $ 
giving details about what goes on behind the scenes » and 
providing a large niraber of stories in a newscasti 
Trends I Short and fast paced news items continue to be 
packed into newscasts. Investigative probing for tn^depth 
coverage of important Issues occurs on some stations* 
Likewise > continued use Is tmdm of "mlnl-decumentarles"— • 
brief p In-^depth, serlallEed invastigatlve reports on on% 
subject — to get behind the basic facts of an issue. On 
other statlonsp radio presents the iimiedlatep "now"i or 
"acflon" news-*- leaving in-depth analysis to television p 
ntwspaperfi. and nms magaiines/ 

• . • ■ • ■ ■ ■ ■ ■ ' ■ ■■ ; -■ -■■^■''-f ■ , 

.Based on, observations of tha author as news research consultant with 



b. Hew Important is hearing the actual voices of the impot^ 
tant people aientioned in the news and having on^the^icena 
reports from reportara in the field? Trends i There is 
increased use of actualitiea~bringing the sounds and 
voices of local events to listeners. Affiliation with 
networks and other audio iervlces provides scations with 
more actualities for newscasts* Great reliance continues 
to be placed on the telephone for stories and actualities. 
Pocket police scanners, ttobile two-way radios , walkie^ 
talkie *radloSp portable telephones and other equipment 
augment the reporter's standard portable tape recorder for 
j^ediate newsgathering and fl^ibillty. 

c. How important is reducing repetition from hour to hour and 
having the news delivered with authority? Trends s Sta* 
tions strive to revamp newscasts to reduce repetition. 
De-^phasis is on the "basso prof undo"^daep booming volae 
for establishing authority and credibility* 

4, How long do listeners want newscasts to ba? Wimt is the pro-* 
jitated "turn-off - of longer ten and fifteen minute newscasts 
or showt two or three minute newseasts? If longer newseasts 
are acceptables when do listsnars want thmm sahaduled. What 
schadullng pattern la desired for newscasts of flva minute and 
shorter la^th? 

fSdCEDURE 

The population for the study consists of radio Ustanars lAo are 
tmpormry or pamanant rasldanta of tha Lawranc^^ Kansas comunity* 
Lawratiea Is located between Kansas City and Tepaka. ^dlo listening' "'^^ 
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includes major markatp medium market and small Mrket stations* Sample 
mmbers were defined as being radio listeners through the use of the 
following screening questions "Do you spend one hour or more listening 
to the radio during an average week?" If the response to the question 
was positive, the listener was lnc3.udad in the sample « 

All interviews were administered via telephone with telephone 
numbers drawn from a composite telephone directory of Lawrence and the 
University of Kansas students* After selecting ntmberSp a random con* 
stant was added to the last telephone digit* This technique compensates 
for unlisted telephone nimbers and non^listed telephones In the highly 
mobile conmunity. The sOTple was subdivided into a multiphasa design 
to allow some different questions to be asked of subsamples. Intervlmiini 
was dona during October and November, 1975* 

FINDINGS 

Importance of Radio News 

Radio news is not of special importance to all llstenara* To 
determine the importancs of radio news within the radio listening ex-* 
parlance p raspondents were asked i "Are you a person who considers mews 
icqsortant as a part of your radio listaningp or do you mora or las e just 
aateh the news because it comes on while you're lifitanlng to other 
fc^lngs?" Socially desirable responses discovered In pretesting was 
limited by providing palatable positive and negative respanaei. 

For the smple as a whole^ 62 parcent of the radio listenera wn- 
tend news Is an important part of their radio llstanlnt* On the other 
hand I 38 parcent mlnijnlEa the Importance of news to thm. (Seti T^tB I) 



TABLE I 



Importance of News 



Impoietant Part 
Just Catches Mews 
Raw Total 



Total 
Mentloii 

62.2 

37.8 

N-519 



Student Status 
Student Non-Student 



54.1 
45.9 
N^255 



69.6 
30.4 
N*263 
x^p> .05 



Sex 

Male Female 
57.2 67.2 
42.8 32.8 
N-269 Ns247 
X- N.S. 



Important Part 
Just Catches News 
Raw Total 



25 and 
under 

47.7 

52.3 
Ns235 



Age 
26-49 

. 68.4 
31.6 
N-193 
n%y .001 



Dally Radio Listening 



50 and 
over 

85.7 
14.3 
N^91 



0-60 1-3 
minutes hours 



62.0 
38.0 
N-200 



58.2 
41.8 
N-196 

2 

X N.S. 



nore than 
3 hours 

70.1 
29.9 
N=117 



Musical Format 

Soft Beautiful 

MOR Rock Rock Oldies Country Classical Music 

Impereant Part 60.7 49.0 51.6 60.9 69.8 71.2 66.7 

Just Catches News 39.3 51.0 48.4 39.1 30.2 28.8 33.3 

Raw Total N"56 N^98 N=64 Ns46 N«53 N-66 N=33 



•p>.01 



Significant differences aecur among different draagraphta and anal]^t^ 
laal groups In the Importance of radio nawa. There i ' an Inverse rela- 
tionship baleen age and perealvad iJQportanoe of radlt news Cp^«001)« 
Whll# 86 percent of the llatenere 30 yaara of age and older contend news 
is an important reason for radio llstenlngp 68 percent of listeners 26 to- 
49 years of age and only 48 percent of llitenars 25 years of age and 



nndar make the s&mm claim. Mora than half (52%) of the younger listen- 
ers fall to find news an Important reaspn for radio listening. Addi^ 
tionallyj college students in Lawrence are much less likely than non* 
students to place an Importance on radio news* Seventy percent of the 
nan^students respond news Is important to themi 46 percent of the atu-» 
dents Just catch news (p*^*05)* 

The li^ortance of radio news also varies when tabulated by the type 
of musical format (p^.Ol). Listeners are designated Into muslc-al for^ 
inat categories by coding open-ended responses to these questions i "I 
know that your music tastes may change at different times of the day or 
mlghtt but. In generals what kinds of music do you especfii^lly like to 
hear on the radio*" "Just to make sure I understand ^ please give me 
three artists or groups that represent the type of music you most like to 
hear on the radio." The largest proportion of classical music p couatry 
music and beautiful music listeners stress the Importance of radio news 
(71%^ 70% and 67% respectively)* Surprlslngiy, beautiful music listeners 
with background rather than foreground listening patterns , argue the to* 
portance of news In their listening* The ganerallzation, however , is 
taQuous and based on a small sample of beautiful music listeners (N**33) * 
A smaller majority of fiddle of the road and oldies musical format 
listeners stress the importance of radio news* This includes 61 percent 
of each category « Listeners classified in the more generic rock and 
soft rock categories are almost evenly divided. Flfty'-ene percent of 
the rock listeners and 48 percent of the soft rock listeners Just catch 
the news when It comes on* 



Remsons for Radio Listening 

What is the most important reaion for listening to the radio? Prior 
to asking the toportance of news in the radio listening experiencei 
multiphase subsample B (N^289) was asked the followiiig question series i 
"Sotte people listen to radio for just one reason^ others listen for 
several dlffarent reasons* As you think about it» what are the reasons 
you listen to radio at all? Of all the reasons you listen to radio, whieh 
one is laoat important?" The open-ended response provides the most is^ 
portant reasons for listening to the radio. 

Overalls as could be eKpected^ sore listeners indlQate muaie as the 
prlMry reason for radio listening than any other response* (See 
TABLE II) Forty-^four percent of the listeners make that claim* News 
Is the prioiary reason for slightly more than one out of five listeners 
(21%)* Other listeners tune to radio for eompanlonshlp or to provide 
background for other aotivities (13Z). Still others prtaarlly listen for 
the enjoyment or pleasure of entertaimnent on the mediun (131). Sports 
(4%) or time and weather (3Z) are also mentioned by a few listeners as 
their primary reason for listening to the radio* 

Signlfleant differences emerge in the reasons for radio listening 
for different age groups (p^ .001)* Listeners 25 years of age or younger 
are most likely to listen for music (52%) while listeners 50 years old 
and older are most likely to listen prdUnarlly for news (35%). Also» 
younger llstMers are most likely to listen for the pure enter talmaent 
whUe older listeners are more likely to listen for time and weather. 

Thm reasons for radio listening also significantly differ depend- 
ing on musical foraat* (p ^.001) • Music Is the primary reason f©r 

8 
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listening for more than half of rock (SIZ) and soft rock (55%) listen- 
ers. Additionally j music Is the most important reason for listening for 
45 percent of the country music lliteners and 44 percent of the JazE 
listeners. 

News, as the primary reason for radio listening ^ Is most important 
for more country , M,0-R, s oldleij and classical music listeners than 
for rock^ soft rock^ J see and beautiful music listeners. 

More beautiful music listeners indicate companloniihlp or background 
as the most Important reasons for listening than do other musical foraat 
listeners. 
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TABLE II 

MOST imORTANT REASON FOR RADIO LISTENING 





Total 
Mention 


25 and 
over 


26-49 


50 and 
over 


(tale 


Femal( 


Music 


43,6 


52.2 


37.4 


32,6 


47.1 


39.8 


News 


21.1 


11.0 


28.0 


34.8 


19.7 


22.7 


Comp anlonshlp 










R % 

Q * Q 




Enjo^ent and 
pleasure 


12.5 


16.9 


11.2 


2.2 


13.4 


10.9 


Sports 


3.8 


2.9 


3.7 


6.5 


5.7 


1.6 


Time and weathar 


3.1 


1.5 


.9 


13.0 


1.9 


4.7 


QthmT 


2.6 


1.5 


3.7 


4.3 


3.8 


1.6 


Raw Total 


N*289 


N-136 


N^107 


46 


N-157 


N"128 






2 
X p 


^.001 




2 

X 


N.S. 





0-60 


1-3 


more than 




tnlnutes 


hours 


3 hours 


Music 


38.0 


50.5 


40.9 


News 


25.0 


16.5 


25.8 


Companionship 








and background 


14.8 


10.1 


15.2 


Injoyment and 








pleasure 


10.2 


12.8 


15.2 


Sports 


4.6 


4.6 


0.0 


"CVmrn and weather 


4.6 


3.7 


0.0 


Other 


2.8 


1.8 


3.0 


Raw Total 


N^IOS 


N-109 


N-66 














N.S. 


'i 

, i' 
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TABLE II (Continued) 







Rock 


Soft 
Rock 


Oldies 


Country 


Classical 


Beautiful 
Music 


Jazz 


Music 


32.1 


30.7 


55.1 


37.8 


44.9 


38.2 


41.3 


44.4 


News 


28.3 


11.9 


6.1 


31.1 


28.6 


25.5 


17.4 


11.1 


Csmpanlon- 
shlp and 
background 


17.0 


14.9 


12.2 


8.9 


8.2 


18.2 


21.7 


16.7 


Enjoyment and 
pleaiura 


18.9 


13.4 


18.4 


13.3 


6.1 


12.7 


6.5 


22.2 


Sports 


1.9 


6.0 


2.0 


. 2.2 


2.0 


0.0 


0.0 


2.8 


Time and 
weather 


0.0 


1.5 


4.1 


2.2 


8.2 


1.8 


6.5 


2,8 


Other 


1.9 


1.5 


2.0 


4.4 


2.0 


3.6 


6.5 


0.0 


Raw Total 


N=53 


N*67 


N=49 


N^45 


N=49 


N=55 


N-46 


N»3C 



x% y .001 
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Reaaonp for Frnvorite News Station 

Local fiei»^ g wgy^^ _ j^^h^^^>^m^y^^^#^ir ^ 1 -Ltrt -^m^r^g-Lw^.f /\'r « 

favorite news scatloQ* (See TABLE III) Twenty-three percent of the 
llitenera are ^st concerned with local news on their stations. Listen* 
lug to the station all the tine Is the main reason for a favorite news 
station preference for eleven percent of the listeners. Good coverage 
(9%)s personalltlea presenting the news (7%), frequent regularly 
scheduled nswscasts <6Z)p shorter newscast lengths (5Z), Informative 
or understandable newscasts (31) p reception on the station (2Z)» the 
quantity of news (2%)^ and national news (2%) are other reasons for a 
favorite news station preference. 

The local news coverage Is particularly important for listeners 50 
years of age and older (411) compared with listeners 25 years of age 
and younger (12%) « Listeners under 50 are more likely than older 
listeners to base a favorite nmm station preference on simply listening 
to the same station all the time. Younger listeners (25 years of age 
and younger) are also more likely than others to base a preference on 
the shorter length newscasts on t^m station. 

VThat are the most lAportan^ ^r^asons for listeners who find news an 
Important part of their radio listening enperience? These listeners 
place greater Importance than leas Interested news listeners on local 
news coverage^ good coverage p frequent regularly scheduled newscasts » the 
quantity of news and national ti^m* Listeners who just catch ne«T8 are 
more likely than more interested news listeners to prefer a favorite j 
news station because of tiia shorter nei^casts on that station. 



TABLE III 

RMSONS FOR FAVORITE NEWS STATIOM PBIFERINCE 



^ocal news cavaragt 
ABt%n to stitlon all the tim% 
^od eovarags (quality^ complate) 
^ifsonallty (Its) 

liwiaaiti riguiirly schedulid frequencly 
Ihorter litigrti fastii pace 
[fifafmatlva; understandabli 
taaeptlon 

(ore naws (quaQtlty) 
latlanal n^s ^ 
)thBt 

jon't know 
Raw Tptal 



total t 


25 aad 




50 nd 






MeatloB 


UQdtr 


26-49 


WW 


Male 


f tmale 


23.4 


12.0 


28.3 


40.5 


18.0 


29.5 


11.1 


12.6 


11.8 


6.3 


11.8 


10.0 


9.4 


9.8 


9.9 


7.6 


11.4 


7.0 


7,0 


5.5 


7.9 


8.9 


6.6 - 


7.0 


6.3 


7.1 


3.3 


10.1 


4,7 


6.0 


4.6 


6.6 


2.* 


3.8 


5.2 


3.5 


3,1 


3.3 


3.3 


2.5 


2.4 


4.0 


2.4 


3.8 


1.3 


1.3 


3,3 


1.5 


1,9 


2.2 


2.6 


0.0 


2.4 


1.5 


1.7 


• .5 


3.3 


1.3 


1.9 


1.5 


2,9 


3.3 


2.0 


3.8 


3.3 


2.5 


26.1 


33.3 


23. 7d 


12,7 


28.9 


24.0 


l]«414 


N-183 


N-152 


N=79 


N»211 


N-200 




2 
X P 


^ .01 






.S. 



^cal mm aoverage 
listen to itatlon all the time 
load coveragi (quality^ cOffiplete) 
*ef sonality (lai) 

lewacaats regularly ichadulad fraquestly 
Ihor tar length; fagtef paae 
loCormatlva; underatandabla 
lacaptlon 

(ore fiWi (quantity) 
fatlonal nei^s 
ithar 

loa't kaw 



0-60 
mlDutes 

23.5 

9.2 
10.5 

5.9 

2.6 

4.6 

2.6 
.7 

1.3 

2,0 

3.3 
34.0 

N"153 



1-3 
hourg 

22.9 

12.1 
7.0 
8.3 

10.8 
3.2 
3.8 
3.2 
2.5 
1.3 
1.3 

23.6 

H-157 



!tore Chan 
3 hours 

25.0 
12.0 
12.0 

7.0 

5.0 

7.0 

3.0 

4.0 

2*0 

2.0 

S.O 
16.0 

»»X00 



Nawa ImporCast 
Part of Listei^Qg 

30.1 
11.2 

U.2 

,- .,;.i6.7....„...^ 

7.4 
3.3 
3.7 
2,6 
2.6 
1.9 
3.7 
15. f 



Just Catcbea 
Ne»8 . 

11.8 
11.8 
6.6 

4.4 
7.4 
2.2 
2.2 
.7 

■ .;.7:-- 

^"■v^'v''^l55-'v;; 

44.1. 
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Desired Aspects of Radio Newscaste 

On what basis do liitaners decide whether a radio station is doing 
a good Job in giving the news? A subsampla of raspondents was asked to 
indicate the importance of various aspects of a radio newscast, (The 
multlphasa questionnaire B was answered by 142 respondents.) "I*m going 
to read a number of different things Involved in radio newscafitSt Please 
tell me whether It Is very important^ somewhat important, or not very 
Important to you in deciding whether a radio station does a good job In 
giving the news." (See T^LE IV) 

Coverage of a wide range of subjects is the most important considera- 
tion in evaluating newscasts. Seventy-five percent of the listeners 
stress the Importance of the broad news coverage In making a positive Judg 
ment about the newscast. Nineteen percent Indicate moderate IjQportance to 
wide coverage* while 6 percent find this to be of little Ijuportance, 

Giving details about what goes on behind the scenes is very toportant 
far slightly more than half of the listeners (51%) . Kilrty-f ive percent 
place moderate importance on behlnd-the-scene details and 13 percent 
olnlmlze Its Importance « 

Similarlyp having on-the-scene reports from reporters In the field 
also is of great Importance to half the listeners (502). Bilrty-two per^ 
cent find it somewhat toportant while 18 percent li^leate It is sot very 
Important to thmnk In evaltmtlng a station -a newscasts. 

Reducing repetition from hour to hour Is very li^ortant for 47 per- 
cent of the listeners. Ifoderate taportance is Indicated by 2S percent and 
26 percent attribute little taportance to a station making the newscast 
different each hour. 

Whether the person reading the news sounds llks an authority Is very J^; 
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sofflwhat toportant to them. 'R^enty-four percent ara not concerned with 
the "authority" with which the naws la delivered. 

The quantity of news stories carrlad is very Important for 36 per- 
cent of the listeners. Forty'-four percent stress moderate Importanca to 
the large ntmber of stories covered in each newscast while 20 percent 
find this of little i^ortance. 

Hearing the actual voices of the people mentioned in the news Is 
very Important for 24 percent* Thirty percent Indicate TOderate Impor- 
tance while 46 percent find newsmakers* voices on the air not very Im- 
portant In evaluating the quality of a newscast. 

TMLl IV 

DESIRED ASPECTS OF RADIO NWSCASTS 
N*142 



Coverage of a wide range of subjects 
Giving details about what goes on 

behind the scenes 
Having on- tha-scene reports from 

reporters in the field 
Making the newscast different each 

hour 

Whether the person reading the 
news sounds like "an authority 

The large number of stories cover- 
ed In each newscast 

Hearing the actual voices of the 
people mentioned in the news 



Very 
Important 


Som@i?hae 


Not 

Vary 


74.6 


19.0 


6.3 


51.4 


35.2 


13.4 


50.0 


32.4 


17.6 


46.3 


27.5 


26.1 


38.0 


38.0 


23.9 


35.9 


43.7 


20.4 


23.9 


. 30.3 


45.8 
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significantly move desirous of hearing the aetual voices of newsmakers 
(p ^ «05)« Younger llatanars of both mmx and women In general signify 
icantly desire radio newscasts to have on-the»scene reports from report^ 
ers in the field (p^ .10)« Twenty^slK to 49 year old listeners are 
especially prone to positively evaluate the wide range of news coveragt 
on a radio station (p ^ #01) • 

Radio llstenership tends to be an iinportant variable for the desired 
aspects of radio newscasts « Heavier Tadlo listeners (more than three 
hours a day) place significantly greater Importance than lighter listeners 
on hearing the actual voices of the people mentioned in the news (p"^ *001)» 
and whether the person reading the news sounds like an authprlty (p^ «01). 
Light listeners (one hour or less listening per day) are more desirous of 
hearing on** the^scene reports (p ^ «001)t Average listeners (one to 
three hours of daily listening) are least likely to positively evaluate 
hearing details about what goes on behind the scenes » having on^the^scene 
reports from reporters In the fields having different newscasts each hourp 
and hearing the actul volcaa of newsmakers^ 



range of Qovsifige 
lis behlnd-tht-ictnes 
rteri giving on-'tha-iceni 
iports 

iifinc newsQaiti each hour 
^11 ioundi liki an authority 
i numbsr of storlai 
Ing ictual volets of nawitiiakars 

iw Total 



ED ASPICTS OF MIO NEWSMTS 





AGE 




25 and 


SO and 




undsr 


26-49 


ever 


67.2 


84,5 


66,7 


SI. 7 


55.2 


45,8 


' 58,6 


43,1 


45.8 


48.3 


46,6 


41.7 


32.8 


37.9 


45,8 


31.0 


41.4 


37.5 


22,4 


20,7 


37,5 


H»58 


N=58 


N*'24 



(COSTINUED) 

Gendtr 



Hale Fgmale 

x^=p ) .01 76,8 72.6 

3{"»i N.S. 56.5 46.6 

4"? ) .10 43.5 56.2 

x,^ N.S. 43,5 49.3 

%U N,S. 33,3 ■ 42.5 

kU U.S. 39.1 32.9 

X -sp > .05 21.7 26.0 

N=69 N=73 







^dlo Llstiaarshlp 




0-60 minutes 


1-3 hours 


&ra than 3 hours 


range of coverage 


68.5 


79.6 


75,7 


llf belilnd-thi-scenes 


55.6 


42.9 


56.8 


cters giving on-the-aceni 








iports 


63,0 


32.7 


51,4 


irent newscasts aacta hour 


55,6 


32.7 


54.1 


sn.soundsjikt an authority 


31.5 


34.7 


51.4 


! nrngbe; of stories 


31.5 


"*40.8' 




Ing actual voices of newsmakers 


25.9 


10.2 


40.5 


19 lotai 


N"54 


N-49 


N-37 



Li conitructad from pefeetitagi of rispoiidiAti indlGStlng each aspeoe as vary l^ofttntt 



square statistic based on 2x2 table with reipondents aatagorlsil as vary, lapor 



MawsQM^ :Lsng thi 

Hew leng do liitsnsrs want newscasts to be? Phase A resp©ndattts 
(JS-376) VBtm asked this quaatlon sarlasi "Nawsaaats can ba giv^en in all 
dlfferant langths. 1 ma going to read some suggastlona about nawaeasta. 
As I read eaah itCT^ plaaaa tell ma whether It la something you would make 
a spaclal affort to hear on the radios something you would aeeept, but 
wouldn't go out of your way» or somathlng you would rather not hear at 
aU/' Five na^^aast laf^tha were tested^ 15 mlnutas» 10 mlimtes» 5 min- 
utes , or 3 mlnute**OTap-i^ of nationals InteraatloM local news as 
wall as 1 minute of local news plus 1 minute of national and International 
news. 

Surprisioglyi longer newscasts are not as much of a "turi^off " as 
expected. (Sea TABIil VI and Vll) For the total listeners responding to 
the quaatlon^ 31 percent praj act a special effort to hear a 15 minute 
newscast while 29 percent would rather not hear the extended newscast* 
Older listeners are most prone to desire the 15 minute newscast (52%) 
vhile younger listeners are m^mt negat? ve (39%, would rather not hear it) • ^ 
Classical imislc listanars and (su^rlsingly) beautiful music listeners i f\^J 
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whan compared to longer newscasts. A third (34%) of the listeners would 
rather not hear a three minute news wrap**up. The two minute report (one 
minute local news and one minute national and international newa) evokes 
an even stronger negative reactiont Half of the listeners would rather 
not hear a brief highlights while only one In ten listeners would make a 
special effort to listen. 

Overall p longer newscasts are acceptable for listeners » with 
abbreviated radio newscasts of 3 or 2 minutes drawing stroller negative 
reaetions. 



TABLE n 



DESIRED HEWSCAST LENOTH *Btsid on "Specitl Effort to Hsir" 



ToCal Hention 

30.9 
25.3 
23.2 
17.8 
10.6 

N-376 



Studgnt 

24.6 
24,2 
24.0 
17.6 
9.1 

S»187 





25 and 




50 and 






NQn-Student 


undtr 


26-49 


ovtr 


Itale 


FtDale 


37.0 


21,2 


33.6 


52.4 


27.3 


35.2 


26.3 


22.9 ' 


29.8 


20.6 


26.4 


24.4 


23.0 


21.7 


25.4 


20.6 


22.9 


24.4 


18.0 


19.6 


14.9 


17.5 


17.5 


18.4 


12.2 


11.2 


9.0 


12.7 


io.a 


11.2 


N-189 


S-179 


N"134 


H"63 


N-194 


S-179 





Rock 


Soft Rock 


Olditi 


Couatry 


Classical 


28.9 


18.8 


19.0 


33.3 


25.0 


47.8 


28.2 


12.5 


23.8 


23.1 


13.2 


34.9 


28.9 


18.8 


23.8 


17.9 


12.5 


39.1 


7.9 


21.9 


19.0 


20.5 


15.0 


19.6 


2.6 


14.1 


16.7 


12.8 


10.0 


15.2 


N-38 


N«64 


N-42 


N»39 


iI-40 


K-46 



Biautlful Music 

44.0 
36.0 
28.0 
20.0 
12.0 

N"25 



TAKiE VII 

USDESIRABLE NEWSCAST lEMeiH *Bas€d on "Rather Sot Hear" 









25 and 


50 and 


Total Mention 


Student Npn-Studint 


under 


26-49 ovtr 


29JQ ~ 


35.3 


22.8 


39 rr- - 


~ 23^1 - —915' 


26.6 


28.5 


24.7 


30.2 


23.8 19.0 


24.3 


21.3 


27.3 


21.2 


25.4 28.6 


33.8 


32.6 


34.9 


26.8 


37.3 46.0 


49.5 


49.2 


49.7 


43i0 


55.2 55.6 


H-376 


N-i87 


Nm189 


N-179 


H-134 H-63 


HOE Rock 


Soft Rock 


Oldies 


Cotmt^ 


Classical 



Mali 

— 32iQ— 
25.9 
23.4 
35.1 
49,0 

H-194 

Beautifid. 

12.0 



Female 

— 24i6~~ 
26.7 
25.0 
33.0 
49.7 

N-179 
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Newseasc Scheduling 

In addition to detarmlnlng opinions about dwlvad tieweeast lengths » 
respondents were asked i "What time or tines during the day would you like 
to hea^«...a 15 minute newseast? ...a 10 minute newseast? -i^a 5 minute 
newseast? **.a 3 minute newseast? ^*#a 2 irinute news wrap-up?" 

Table VIII reports respondents who indicate they never want a certain 
length newscast scheduled nils further demonstrates the greatest accep- 
tance of 5 minute newscasts * the surprlelng acceptance of 10 asid 15 minute 
neimcastSs and the negative reaction to very brief newscasts. 



TABLE VIII 
Undesirable Newscasts 



15 10 5 > 3 2 

... - = ...... minutes mloutees minutes minutes f^nutei 

Never 29.0 24.2 20.7 31-7 44.6 

Scheduled Time 71.0 75.8 , 79.3 68.3 S5.4 
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TABLE IX 
SCHEDULING OF NEWSCASTS 
Ni-376 





15 


10 


5 


3 


2 




minutes 


minutes 


minutes 


minutes 


minutes 


Never 


29.0 


24.2 


20.7 


31.7 


44.6 


Every heur 


.8 


1.9 


9.6 


9.6 


7.7 


Early iM (Befere 10 am) 


16,0 


13.3 


9.8 


7.7 


5.1 


t&tm iM (10 ^-Noon) 


1.3 


4.3 


1.6 


.8 


.5 


Early AfCerneon 












(lloon-3 pm) 


9.3 


8.0 


5.3 


2.9 


3,2 


I<ate Afcernaon 












(3 pm-6 pm) 


7.4 


5.1 


6.4 


3.2 


2.7 


Evening (6 pm-9 pra) 


8.8 


9.0 


9.0 


5.9 


5.1 


Late Evening 












(9 pm-Htdnight) 


4.0 


4.8 


4.3 


4.8 


2.9 


Early morning and 










3.2 


Laca afternoon 


11.4 


8.2 


3,2 


5.3 


^^aytlme""" " " * " " " 


2.4 - 


3.7 


"9.0 — 


10.4 


9.6 


Don't knev/Ko answer 


9.6 


17.5 


16.1 


17.7 


15.4 
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CONCLUSIONS 

Rscognielng the inherent limitations of generalizing from a tele** 
phoM survey in Lwrence» Kansas , several eonduslons can be drawn for 
radio stations* newsaasts. 

Llstaners want to hm convinced that they are listening to a complete 
and comprehanslva nawsoast« This Is Illustrated In their reference to a. 
"wide range of subjects" as something particularly desirable. Theriefo^ 
It Is necessary for a station to cover as much ground as possible during 
each newscast. 

At the s^e timm^ howaverp a station should not sacrifice some "be- ^ 

. ■• . '■' r.-'V:-. - ■ ■ •■• ..■;.;';:.v:'-':Jfc-i.»>^ 

hlnd^the-scens" details In an attempt to cover "more stories^" The ^^-r^i^^^^ 
"large nmber of stories" should not t^ precedence over "detallV in r'^^iv^^ 
aehtevlng a wide coverage of subjects. While the tendency at some sta- ^ " / W 



tlons has been to "machine gun" stories In rapid fire succession in 
attest to "broaden w^m coverage" and to speed up the ^newMa^^ 
appears to move faster and In a more lively fashion, greater ^ detail ,vouldx^:v4^r 



be great^ appreciated by listeners. 

Listeners also want to feel they are getting a: b^ 
at news events # Stories about events and 



fwantsi 



cluia more than superficial coverage. I Xh*^^^^^ 

vant detail"~can differentiate a 8tatibh'"M'ithSltSM^^^" 
soaeehing other than the.eaoe at^llei^S^^tW^^Ml'l 



detail and the "peMpective^of li^^ 



^.newspaper; 



mbjs'^ist^^^ 
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us€ of actualities • Needless to say^ this does not mean that aetualities 
should be used for their omi sake. Only those aotualltlea that make a 
real contribution to the story should be Included, Use of the telephone 
as a device for getting local actualities should be encouraged. This 
kind of direct link to the scene of the story can make news live . On- 
the-scene actualities are even more important If the station is targeting 
for younger demographics and/or women* 

Many stations define "actualities" as being clips of the newsmakers' 
voices. Listeners are less concerned with the "voice" than with the re* * 
porter filing an on-the-spot report. However, a station which la vitally 
concerned with the SO years of age and older listener should make grater 
use of newsmaker voice Inserts. 

Newscasts must be continually rewritten and updated to avoid psr- 

i 

calved repetition and boredom for the long^-tera llstSQer. Almost half of 
the listeners find "makl^ different each hou r" ve ry i mpor- 

tant in judging the quality of a station -s radio news sffort. 

During most of the day> newscasts should be kept brlaf # A five 
minute newscast once each hour tends to b woBt palatabls for the 

largest number of listeners. During most day parts this should be ade*' 
quate. Longer newscasts can be a key element during the early Darning 
drive time. Listeners are disproportionately desirous of longer newscasts 
during mor&lng drive time* News service Is not nearly so Important to 
listeners during the late afternoon as It Is during the morning. 

One suggestion to Integrate desired detail, without overburdening the 
newsaast Is the following scenario forma '"''MS 
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1* Begin the newscait with headlines of the tap three stories of 

the hour (even in teaser form)* 
2* The "big story" then is presented in greater detail with "be-- 

hind-the-saenes" aspeof^. This story can be of greater length 

than other stories. The big storys if possible, should be an 

on^the^soene report - 

3. Subsequent stories should be of moderate length with mintoal 
detail . 

4. TQward. the end.of .tha^new a rapid'-f ire suoeession of 
headlines should be presented. These should not be teasers* 
but rather eonplete headlines. 

niis format allows nany stories (with broad coverage) into the newscast, 
with detail incorporated for the 'most important story of the hour* 



